MeTtoau4yeckne yKa3aHHs 10 BHIIOJHEHHUIO KOHTPOJIBHOM padoThI:

Ilepen BBITTOMTHEHWEM KOHTPOJBHONH pabOTHl BHUMATEILHO W3YyYUTE BECh TCOPETHUSCKUN MaTepuan Kypca.
[MoMuMO JIEKIIMOHHOTO MaTepuaia, MpeCTaBIeHHOro B paszene «Teopus», peKOMEHAYETCS O3HAKOMHTBCS C
JIOTIONTHUTENEHBIMU  MaTepuaniaMu u3 pasnena «CIUCOK IUTepaTypbl». B NaHHOM pasjene TepeduclieHa Kak
OCHOBHAsI U JIOTIOJIHUTEIIbHAS JTUTEepaTypa o Kypey (yueOHuKH, yueOHbIe TOCOOHS), TAK U HHTEPHET-PECYPCHI IS
CaMOCTOSTEITLHON paOdOTEHI.

TpebOoBanus k 0(popMIIEHNIO KOHTPOJIBbHOI padoTHI:

KontponbHasi paboTa BbINONHSETCS B TekcToBoM ¢opmate (mokyment Word). Psgom ¢ HOMepom 3amaHus
yKa3bIBaeTCs MpaBUIIbHbIA 0TBeT. Hampumep, 1. B mmm 2. Marketing. ®aiin KOHTpOJIbHOM pabOThI TAKXKE TOTDKCH
COIlepKaTh TUTYIBHBIN JHUCT ¢ oOs3arenpHBIM ykazanuemM PUO cryneHTta, Kypca, m3ydaeMoOl TUCIHIUINHBI H
HOMepa BBIMOJIHIEMOW KOHTPOJIbHOU paboThl. TUTYNBHBIH IHCT oopMiIsieTcs B CBOOOAHOM (hopMe.

Koutpoabhas padora no nucuniiinne « AHocTpanHblii si3bIK (aHIIMiickuii) B cepe pekJaMbl U CBsI3€H C
0011eCTBEHHOCTHI0

IIpouuTaiiTe TEKCT U BBINOJHUTE 3aJaAHUS.

What is New Media?

New media is any media — from newspaper articles and blogs to music and podcasts — that are delivered
digitally. From a website or email to mobile phones and streaming apps, any internet-related form of
communication can be considered new media.

The New Media Institute defines new media as “a catchall term used to define all that is related to the
internet and the interplay between technology, images and sound.” That’s in contrast to “old media,”
which PCMag defines as all forms of communication that came before digital technology, including “radio and TV
and printed materials such as books and magazines.”

It also constantly changes. As new technology is developed and widely adopted, what is considered new
continues to morph. Once upon a time, DVDs and CDs were the latest way to watch movies and listen to music.
Now, streaming services such as Netflix and Spotify are more popular.

Just a few examples of new media include:

e \Websites
o Blogs
e Email

e Social media networks
e Music and television streaming services
e Virtual and augmented reality

Media is a vast industry that encompasses dozens of job roles that leverage skills ranging from writing and oral
communication to coding, graphic design and more. Some common job roles for someone with a new media degree
can include social media manager, public relations specialist and marketing executive.

Social media specialists are experts at representing a company or brand in the public sphere through social
media networks such as Facebook, Twitter and Instagram. They create and post content and communicate with
customers.

Public relations specialists also help maintain and improve a company’s public reputation and image but
generally do so by working with media members in person and via press releases and other measures. They can
also be in charge of other corporate communications, including speeches given by company leaders.

Marketing managers are executives who plan marketing and advertising campaigns based on market research
and analysis and develop strategies to promote products and services to customers. As a marketing manager, you



might also be charged with hiring promotions and marketing staff, meeting with clients and collaborating with
other executives in a company — including public relations, sales and product development — to coordinate the role
of marketing strategies within the larger company goals.

1.

Bepno nu oannoe ymeepircoenue:

New media can be identified as any media based on the Internet and spread in a digital space.

A. True.
B. False.
C. Not stated.
2. What social media networks are mentioned in the text?
3. Boinuwume u3 cnedyrouux npeodiorHceHull cKazyemoe, yKaxcume epems u 3ai02 cKazyemozo.
1) New media is any media delivered digitally.
2) In the past, DVDs and CDs were the latest way to watch movies and listen to music.
3) Nowadays new technology is developed and widely adopted.
4) “Old media” came before digital technology, including “radio and TV and printed materials such as
books and magazines.
4. Haiioume ¢ npednoafcenu}zx undmnumu(mbw KOHCmMpyKuuu, éblnunuiume u Hasoeume ux.
1) ‘New media’ is considered to be a catchall term used to define all that is related to the internet and the
interplay between technology, images and sound.
2) We expect new media to continue changing in the future.
3) It is necessary for a marketing manager to develop different strategies in order to promote goods and
services to people.
5. Buibepume nooxo0auuit MoOAbHLLIL 2NA207 U3 NPEOJIOHCEHHDIX.
1) With the help of Netflix and Spotify people have to / can / should watch films and listen to music online.
2) Public relations specialists might / shouldn 't / need to maintain and improve a company’s public reputation
and image.
3) Radio, TV, printed materials such as books and magazines can’t / mustn’t / shouldn’t be called ‘new
media’.
6. Coedunume cn1060 UnU c1060COUCHAHUE C €20 3HAYECHUEM.
1. streaming services a) to encourage people to like, buy, use, do, or support
something
b) to speak, act, or be present officially for another
2. social media person or people
c) the opinion that people have of someone or
3. marketing executive something, based on past behaviour or character
d) websites and computer programmes that make
4. to represent communication possible with the use of computers
or mobile phones
e) the collection and study of information about what
5. customer people prefer to buy
f) a professional who plans, develops and oversees the
6. reputation overall marketing strategies and campaigns to




promote a company's brands, products or services

g) to work with someone else for a special purpose
7. press release
h) a person or an organization that buys a product or
8. market research service
i) an online provider of entertainment (music, movies,
9. to promote etc.) that delivers the content via an Internet
connection to the subscriber's computer, TV or
mobile device
10. to collaborate with J) a written statement from a person or group that is

given to newspapers and broadcasting organizations
to become part of the news




