INPAKTHYECKOE 3AHATHE 1

Tema: Oco0eHHOCTHM MNOATOTOBKH M MNPOBEJEHUS PAa3IUYHBIX BHJIOB U
(¢popmaToB cienUaIbLHbIX MEPONIPUATHI

3ananue:

1.
2.
3.

o

OTBETUTH Ha BOMPOCHI, UCTIOJB3YsI PEKOMEHIOBAHHbBIC HCTOUHUKH.

AHanus 11e51eBoil ayAUTOPUH.

Pa3paboTaTh KOHLIETIIMIO CHEUHUATBHOTO MEPONPUATHS JJS PEabHO
CYIIECTBYIOLIEH OPraHU3aIUH.

Pa3pabortate nporpamMmmy crienuaibHOIO MEPOIIPUSITHSL.

Pa3paboTaTh OIOKET CIIEHUATBHOTO MEPOIIPUSTHS.

Jlisg peanbHON OpraHu3allMyd ONPENCNIUTh LEedb U QopMaT CHEHHATIBHOTO
MEPOIPUSITHSL, COCTABUTD IIJIaH €TO MPOBUKECHHUSL.

MeTtoauyeckue YKazaHus 110 BbINMMOJTHCHHU IO 3alaHUs

1. OTBeTHTH Ha BOIIPOCHI 1JIA U3YYCHUSA

1. Meponpusitusa gt CMU

2. IlpeseHTanus MpOAYKTOB WIIN yCITYT

3. OtkpbiTHE (pEe3eHTAIIMN) MECTa peaan3ali TOBAPOB WK yCIyT

4. OdunmanbHbie MPUEMbI

5. BrICTaBKH, DKCIIO3HUIINHU

6. Kondepenmuu, ceMruHapbl

7. bmaroTBOopUTENBHBIC CTICIIMATIBHBIE MEPOIIPUSATHUS

8. CnenMeponpusaTvs Kak MHCTPYMEHT TEPPUTOPUATHHOTO OpEeHANHTA
/laiime nucomeHHble OmMEemMvl HA GONPOCHL HA OCHOBE NPEONONHCEHHOU
Jaumepamypol.
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JlaliTe KpaTkoe OMNHCAHHWE 1IeJIEBOM ayJAUTOPUM JJii KOHKPETHOI'O
CHEIUATBHOTO MEpONpHsITHS (KOopropatuB, KoH(pepeHus, GecTuBaib U T.
1.). YKaXuTe BO3pPACT, UHTEPEChl, MOTUBAIIMIO M TPEANOYTEHUS LIEIEBON
ayJIUTOPHHU.

Oo6bem padots 350-500 ciioB

3. Pa3paboTaTh KOHUENIHIO CHEIHATBLHOTO0 MEPONPUSITUS IJsl peaibHO
CYLIECTBYIOLIEH OPraHU3AIUH.
Pa3zpaboraiiTe KOHUENIMIO CIEUUAIBbHOTO MEPONPUITUS I peajbHO
CYILIECTBYIOLIEH OpraHu3aluu (TeMa, CJIOTaH, BU3yalbHbIN CTHIIb) ISl OJTHOTO
U3 NPEIJI0KEHHBIX BUAOB MEPOIPUSITUI:
® Hay4dHas KOHpEPECHIHS;
e JeTCKul (hecTUBAb;
® (JIAarOTBOPUTEIBLHBIN BEYEp;
® MPOJABUKEHHE HOBOTO Kade;
® MacTep-KJacc Mo J00i TeMaThke
O0bem padotsl 350-500 coioB

4. Pa3padoTaTh NPpOrpaMmy ClenuajibHOr0 MEPONPUATHS .

Co3paiite TpeaBapUTEIbHYIO0 CMETY CIEHUAIBHOTO MEPONPHUATHS, BKIHOYAs
pacxoipl Ha apeHay, oOOpydoBaHWE, NUTaHUE, peKJIaMy U T. O. YKaXuTe
BO3MOXXHBIE HICTOUHUKHU (DUHAHCUPOBAHUSI.

O0bem padorsl 350-500 coioB

5. Pa3paboraTh 010/KeT ClenuaIbLHOT0 MepPONPpUsTHS
Co3paiite NpeABAPUTENBHYIO CMETY CIIEIUATIBHOTO MEPOIPUSITHS, BKIIKOUYAS
pacxoipl Ha apeHay, 00OpylOBaHME, MUTAHUE, PEKJIaMy M T. 1. YKaKuTe
BO3MOYKHBIE HICTOYHUKU (PHAHCUPOBAHMUSI.
O0bem padorsl 350-500 caioB

6. Jlng peanbHOM OpraHM3anuM  oONpeleJuTh HeJdb W (opmar
CIEeNUAJBLHOT0 MEePONIPUSATHSL, COCTABUTH IJIAH €ro MPOABHKEHUS

Bribepute peanbHO CyIIECTBYIONIYIO OPTaHU3AIUI0 W OMPEISIHUTE Ielb U
dbopmat crenuarTbHOTO MEPOTIPUSITHSI.
CocTaBbTe IJIaH TPOJBIKEHHUS CIECIUAIBHOTO MEPONPUATHS C MCTOIb30BAHUEM
pa3sTUYHBIX KaHAJIOB KOMMYyHHKanuu (conuansHeie cetd, CMU, HapyxkHas
pekiiaMa). YKaXuTe CPOKH ITyOJIUKAIUH M OCHOBHBIE COOOIICHHSI.
O0bem padoTsl 250-300 caioB



